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Safe Harbor Statement

This presentation contains forward-looking statements, including, among others, statements relating to netf sales and earnings growth; gross margin changes; frade and
marketing spending; marketing expense as a percentage of net sales; sufficiency of cash flows from operations; earnings per share; cost savings programs; consumer
demand and spending; the effects of competition; the effect of product mix; volume growth, including the effects of new product launches intfo new and existing categories;
the impact of competitive laundry detergent products, including unit dose laundry detergent; the impact of foreign exchange and commodity price fluctuations; the impact
of acquisitions and divestitures; capital expenditures; the impact of pension settlement charges; the impact of U.S. tax reform and the Company's effective tax rate. These
statements represent the intentions, plans, expectations and beliefs of the Company, and are based on assumptions that the Company believes are reasonable but may
prove to be incorrect. In addition, these statements are subject to risks, uncertainties and other factors, many of which are outside the Company’s control and could cause
actual results to differ materially from such forward-looking statements. Factors that could cause such differences include a decline in market growth, retailer distribution and
consumer demand (as a result of, among other things, political, economic and marketplace conditions and events); unanticipated increases in raw material and energy
prices; delays or other problems in manufacturing or distribution; increases in fransportation costs; adverse developments affecting the financial condition of major customers
and suppliers; changes in marketing and promotional spending; growth or declines in various product categories and the impact of customer actions in response to changes
in consumer demand and the economy, including increasing shelf space of private label products; consumer and competitor reaction to, and customer acceptance of, new
product intfroductions and features; the Company's ability to maintain product quality and characteristics at a level acceptable to our customers and consumers; disruptions
in the banking system and financial markets; foreign currency exchange rate fluctuations; implications of the United Kingdom's withdrawal from the European Union; transition
to, and shifting economic policies in the United States; potential changes in export/import and frade laws, regulations and policies of the United States and other countries,
including any increased trade restrictions or tariffs, including the actual and potential effect of tariffs on Chinese goods imposed by the United States; issues relating fo the
Company's information technology and controls; the impact of natural disasters on the Company and its customers and suppliers, including third party information
technology service providers; the acquisition or divestiture of assets; the outcome of contingencies, including litigation, pending regulatory proceedings and envircnmental
maftters; and changes in the regulatory environment.

For a description of additional factors that could cause actual results to differ materially from the forward-looking statements, please see Item 1A, “Risk Factors” in the
Company's annual report on Form 10-K. The Company undertakes no obligation to publicly update any forward-looking statements, whether as a result of new information,
future events or otherwise, except as required by the U.S. federal securifies laws. You are advised, however, fo consult any further disclosures the Company makes on related
subjects in its filings with the United States Securities and Exchange Commission.

This presentation also contains non-GAAP financial measures such as Adjusted EPS, Organic Sales Growth, Adjusted Gross Margin, Adjusted Operating Margin, Adjusted SG&A,
Adjusted Free Cash Flow Conversion, EBITDA and Bank EBITDA, which differ from reported results using Generally Accepted Accounting Principles (GAAP). The most directly
comparable GAAP financial measures and reconciliations to non-GAAP financial measures are set forth in the Appendix hereto and in the Company’s filings with the
Securifies and Exchange Commission.
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The Short Story

2018 was another SOl year . we
have confidence inourfuture.

& Solid 2018 financial results

€& Digitally savvy

@ Consistent innovation

© International growth continues
® Animal Productivity opportunity
& Strong 2019 Outlook
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Who We Are

Matt Farrell,
President and Chief Executive Officer




We Have an Evergreen Business Model

Organic Sales Growth 3%

EPS Growth 8%
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These 11 Brands Drive Our Results

more than

30%

of sales & profits are
represented by these

11 POWER BRANDS




Our Portfolio Is Balanced & Diversified

A well -balanced portfolio of household and personal care products.

Household:

45%

- 1

Specialty Products:

Personal Care:

48% 7%
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Diversified Product Portfolio

Our Unique Product Portfolio Has Both Value and Premium Products

Premium:

65%

Value;

35%
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We are an Acquisition Platform

Revenue Operational Excellent
Growth Efficiencies Integration
Track Record

BBB+

Access to
Capital
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Long History of Growth Through Acquisitions

Net Sales (Billions)
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Note: Trojan, Nair and First Response acquired in two parts 92001 and 2004. s 13



