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The Short Story
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2018 was another solid year .  We 

have confidence in our future.

Solid 2018 financial results

Digitally savvy

Consistent innovation

International growth continues

Animal Productivity opportunity

Strong 2019 Outlook
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Who We Are

Matt Farrell, 

President and Chief Executive Officer
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We Have an Evergreen Business Model

Organic Sales Growth 3%

EPS Growth 8%



Organic Sales ðSources 
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3%

2%

6%

5%

United States

International

Specialty Products
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11POWER 
BRANDS



These 11 Brands Drive Our Results
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80%
more than

of sales & profits are 

represented by these

11 POWER  BRANDS



Our Portfolio Is Balanced & Diversified
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A well -balanced portfolio of household and personal care products.

Household:

45%

Personal Care:

48%

Specialty Products:

7%



Diversified Product Portfolio
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Premium:

65%
Value: 

35%

Our Unique Product Portfolio Has Both Value and Premium Products



We are an Acquisition Platform
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Access to 

Capital
Revenue 

Growth

Operational 

Efficiencies
Excellent 

Integration 

Track Record

BBB+



Long History of Growth Through Acquisitions
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Net Sales (Billions)
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Note:  Trojan, Nair and First Response acquired in two parts ð2001 and 2004.
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